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Abstract

We revisit the relationships between competition and market outcomes ffesedtiated
Cournot oligopoly. Consider an oligopolistic market consistingofn,) firms, which pro-

duce product 1 (2), and those products arféedentiated. We show that social welfare and
consumer surplus can decrease with the number of firms when the products of entrants and
incumbents are homogeneous. Moreover, an entry of firm can increases prices and profits of

firm producing the other variety.
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